
Scrappy Creative Entry-Level Extraordinaire 
Local interactive/web/tech agency seeking an extraordinary entry-level person who wants to make an 
immediate impact, rapidly acquire a diverse range of skills, work long and hard, and ultimately - if 
you don't completely blow it - work as a full-time member of a growing, thriving, hungry, highly 
innovative and wildly successful band of misfits. 
 
We are located in Denver's Santa Fe Arts District and, like our neighborhood, we're scrappy, gritty, 
artsy, creative, cultured, traveled, hard-working, and fun to be around on a First Friday. We're looking 
for someone like us . . . 
 
Here are the qualifications - it's a tall order. The person who meets the most of them gets to frame this 
job description above his or her desk. The big winner:  
 

• Multidimensional and adaptable - we are nimble and always flexing to meet the needs of our 
clients, customers and partners. You need to be able to roll with the punches.  

• Strong sense of conviction about the importance of social media (Twitter, Facebook, LinkedIn 
and blogging, at a minimum), and the ability to leverage these channels to drive effective 
integrated marketing campaigns. 

• Experience (academic or professional) building and evolving brands. 

• Extraordinary writing ability - we will request a writing sample during the interview process, 
and you will be asked to generate clever ideas and compelling content on a regular basis. You 
need to have a voice. 

• Outstanding verbal communication skills, with a knack for persuasion and pitching ideas. Also, 
the ability to pick up the phone and talk to total strangers. This isn't sales, but you should be 
the type of person I'd want to buy something from. Twice. 

• Creativity - the ability to think outside-the-box, brainstorm, and come up with ideas (some 
brilliant, some bad) ad hoc. We require more than just a marketing degree - we need someone 
who is a technical and creative powerhouse, and who "gets it." If you carry your iPad with you 
everywhere, that's a start. If you have experience designing or developing apps or websites, 
even better. 

• Thick skin - you'll get beat up (metaphorically) and do some grunt work (literally). Like, for 
sure. 

• Efficiency - you have a sixth-sense for working smarter, not harder. 

• Strong work ethic - ability and willingness to work long, hard hours. With a smile (real or 
imagined). 

• Passion - we want you to be audacious, and to have a sense of purpose and conviction, and for 
it to be contagious. 

• Culture - we surround ourselves with people who love life, travel, take it all in, love the 
outdoors, love being social (not just online) and can carry on intelligent conversations - you 
gotta be able to hang. 

• Competitive - we want you to be scrappy, to scratch and claw your way up . . . in a good way . . . 
and to work your proverbial tail off to be the absolute best at what you do every day. 

• Understand (or learn, quickly) the online marketing world - SEO/SEM, Adwords, Analytics, 
etc. 

• Ability to prioritize and balance competing priorities. 

• Accountability - we will give you as much responsibility as you can own. 

• A sense of balance - work hard and play hard. 
 

Net-Net: In the words of Larry David, you need to be "pretty, pretty, pretty good." And fun to be 
around. And tireless. And clever. And stoked to work with us. In turn, we will value your opinions and 
give you opportunities to innovate. Make them count and it will pay dividends with compelling 
income and growth potential.  

To be considered, email your resume to the link above, as well as a note about where you rate on the 
awesome scale - from Justin Bieber ------- to Don Draper. 

 


